
ASBIS AT A GLANCE

- 20+ years in distribution of IT products

- $1,43B+ 2010 annual sales

- 26 offices in EMEA region

- 3 distribution centers

- 47 in-country stock points

- 30 b2b e-shops, 7 b2c e-shops

- WSE listed under ticker ASB

- 32,000+ active customers

- 1,250+ employees in 33 countries

- 70+ countries served worldwide

- 55+ per cent of transactions made online
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FINANCIAL HIGHLIGHTS 2010

- Revenues increased by 23.45% to U.S.$ 
1,435,063 from U.S.$ 1,162,458 in 2009

- Gross profit before currency movements 
increased by 23.22% to U.S.$ 70,103 from  
U.S.$ 56,894 in 2009

- Gross profit after currency movements 
increased by 25.31% to U.S.$ 66,360  from 
U.S.$ 52,957 in 2009

- Gross profit margin was 4.62% compared to 
4.56% in 2009

- EBITDA grew by 114.99% and amounted to 
U.S.$ 12,439 compared to U.S.$ 5,786 in 2009

- Net profit amounted to U.S.$ 1,302 compared to 
a net loss of U.S.$ 2,997 in 2009

COMPETITIVE STRENGTHS

1. Broad geographic coverage combined with 
local presence.

2. Our experienced management team, 
combined with local expertise.

3. Critical mass of operations.

4. Price protection and stock rotation policy for 
inventory

5. One-stop-shop for producers and integrators of 
IT equipment

OVERVIEW
ASBIS is engaged in sales and 
distribution of Information 
Technology products to 
distributors, OEMs, retailers, 
e-tailers and resellers. Its 
customers are located mainly 
in Central and Eastern Europe, 
the Baltic States, the 
Commonwealth of Independent 
States, North and South Africa 
and the Middle East.
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2010 Company Sales by Regions

ASBIS Group is one of the leading distributors of 
Information Technology products in Europe, 
Middle East and Africa (EMEA) Emerging 
Markets: Central and Eastern Europe, the Baltic 
States, the Commonwealth of Independent States, 
the Middle East and Africa, combining a broad 
geographical reach with a wide range of products 
distributed on a "one-stop-shop" basis. 

Corporate Overview

Our main focus is on the follow-
ing countries: Russia, Slovakia, 
Ukraine, Poland, Czech Repub-
lic, Belarus, Romania, Croatia, 
Slovenia, Bulgaria, Serbia, 
Hungary, and Middle East coun-
tries (i.e. United Arab Emirates, 
Saudi Arabia, Qatar and other 
Gulf states).
The Group distributes IT 
components (to assemblers, 
system integrators, local brands 
and retail) as well as A-branded 
finished products like desktop 
PCs, laptops, servers, and 
networking (to SMB and retail). 
Our IT product portfolio encom-
passes a wide range of IT 
components, blocks and periph-
erals, and mobile IT systems. 
We currently purchase the 
majority of our products from 
leading international manufacturers, including 
Intel, Advanced Micro Devices ("AMD"), Seagate, 
Western Digital, Samsung, Microsoft, Toshiba, 
Dell, Acer, Lenovo, Hitachi and Apple in certain 
countries. In addition, a significant part of our 
revenue is comprised of sales of IT and consumer 
electronic products under our private labels, 
Prestigio and Canyon.
ASBIS commenced business in 1990 in Belarus 
and in 1995 we incorporated our holding 
company in Cyprus and moved our headquarters 
to Limassol. Our Cypriot headquarters support, 
through three master distribution centers 
(located in the Czech Republic, the United Arab 
Emirates and China), our network of 33 ware-
houses located in 26 countries. This network 

supplies products to the Group's in-country opera-
tions and directly to its customers in approxi-
mately 75 countries.
Our headquarters are home to our centralized 
purchasing department and our global control 
function, which centrally monitors and controls 
our global activities, including purchasing, ware-
housing and transportation operations. In line 

with our strategy of focusing on 
automation and innovation in 
order to increase our cost-
efficiency, in 2002, we began 
developing the IT4Profit.com 
platform, our online purchasing 
platform for electronic trading 
with our customers (B2B) and 
electronic data interchange for 
the Company and its subsidiar-
ies. Within this platform, we 
have also implemented our 
end-to-end online supply chain 
management system, in order to 
effectively manage our multina-
tional marketplace and to 
increase automation and report-
ing transparency both inter-
nally and vis-à-vis our suppliers. 
Dealings through the IT4Profit 
online platform have grown to 
represent approximately 55% of 

our revenues in 2010. 
We combine the international experience of our 
central management team with the local exper-
tise of our offices in each of the 26 countries in 
which we operate. With our broad local presence, 
we have developed in-depth knowledge and 
understanding of fast-growing IT markets in 
regions such as Central and Eastern Europe and 
our diverse cultural, linguistic and legal 
landscape, which may form significant barriers to 
entry for most of our international competitors. 
The Directors believe that this advantage has 
helped us to quickly and cost-effectively penetrate 
emerging markets and strengthen our competi-
tive position not only in Eastern Europe, the CIS 
countries, but also in the Middle East and Africa.

CORPORATE HEADQUARTER
43, Kolonakiou Street,
Diamond Court
4103 Ayios Athanasios
Limassol - Cyprus
Phone: + 357 2 5857 101
Fax: + 357 2 5857 288
Web-site: www.asbis.com




